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Activity Report 
Media and Trade Relations in July 2009  

Media Activities 

ARTICLES FEATURING CRANBERRIES 
 
This month we monitored 30 press clippings reaching 823,800 million persons and 
achieving a total advertising equivalence of EUR 270,050 (approximately 
USD $384,011). 
 
 

This month’s press highlight was featured in 
the bi-monthly magazine La revue de 
Comptoirs -a trade magazine (circulation: 
37,500) for bars, restaurants, and 
restaurant chains. It contains information 
about products, concepts and success 
stories. 

 
The Article “….Un Fruit - la Cranberry” (….A 
fruit – the cranberry) introduces the 
cranberry and reports about cultivation 
areas, harvest conditions, nutritional 
benefits and product variations.  

 
The article is a result of the CMC press 
mailing with cranberry information that was 
sent to the press in June.  

 
 
 

A second highlight was monitored in the 
trimestrial magazine Cuisine Gourmand  
(circulation: 7,000) reporting on low fat 
recipes for healthful nutrition. The idea of 
“Cuisine Minceur” is a well known concept 
in France and is based on 3-Star Cook 
Michel Gérard, who invented this term.  

 
 

The magazine presents two CMC recipes:  
Soufflé aux pommes et fromage blanc 
(apple soufflé with curd cheese) and 
Clafoutis Cranberries (pancakes with 
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cranberries).  
 

Each of them featured a full-page photo.   
 
 
 
 
 
 
 
 
 
 
 
A third clipping highlight appeared in Le Main Libre 
(circulation: 92,800), a daily regional newspaper in 
the region of Le Mans sharing information on 
political, economical and cultural developments of the 
region as well as on new recipes and lifestyle. It 
belongs to the Presse Ocean Group.  
The recipes that were published with the title 
“Cocktails d’été” were developed and produced by 
the CMC. Two cocktails from the CMC portfolio were 
presented, the “Cranberry Cup” and the “Cranberry 
Tonic”.  
 
The same clipping also appeared in Le Courier de L’ouest. Le Courrier de l’Ouest 
(circulation: 97,120) is a daily newspaper also belonging to the Presse Ocean 
group. It includes stories about current events, politics, lifestyle, economy and sport. 
 
 
  

E-MAIL PRESS MAILING 
 

Four-hundred and fifty journalists in France received the Cranberry Marketing 
Committee press mailing by e-mail. Appropriate for this time of the year, the focus 
of the mailing was barbecue recipes. Eight recipes were presented to the press: 
“Crostini with gorgonzola omelet and cranberry cress salsa”, “Cranberry stuffed 
tomatoes”, “Grilled Zucchini with Cranberry Parsley Salad”, “Grilled salmon with 
cranberry mustard butter”, “Chicken-satés with cranberry mango smoothie”, “Fried 
Potatoes with cranberry dip”, “Marinated steak with spicy cranberry onion dip”, and 
“Sweet pepper antipasti with cranberries”.  
 
Additionally, packages with dried and frozen cranberries were sent to special 
journalists.  
 
A larger group of journalists will receive the packages after the French holidays.  
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WEBSITE 

In July we counted almost twice the number of visitors as in June –1218 unique 
visitors were monitored. The trend that was visible in June continued. We could 
now increase our impressions and clicks per month up to 30,000 impressions 
and 120 clicks. The increased number of impressions and clicks is a result of 
the increased number of unique visitors that visited the CMC website 
throughout July.  

 
 
 
PRODUCT PAGES 

French distributors and producers were informed about the new product pages. 
Some of them sent new photos of products for the database and others are 
planning to place their product in the CMC database.  
 
 

Trade Activities 

WEBSITE UPDATES 

An update on the CMC page was made including a new 
raffle for our visitors. By comparing the two pictures, five 
hidden mistakes have to be found. The raffle is rewarded 
with a cocktail set including a cocktail guide.  
 

Besides the new raffle, there 
were also other updates to the 
CMC home page. The first 
article reports about Red Day 
which took place on the 10th of 
June. The description of the 
brunch event gives some details 
about the visit of the CMC officials and the workshop with 

the journalists.  
 

The third update 
made on the home 
page was an article 
about the HRI 
seminar with Chef 
Martial. It reports 
about the seminar 
itself and on the 
new cranberry 

recipes developed by Chef Martial. A linkage to the 
highlight recipe page was placed, where users can 
download all of the new recipes from the seminar:  
“Vegetable fricassee with cranberries”, “Beefsteak with cranberry pepper sauce”,  
“Cranberry-Cheesecake”, Foie gras with cranberries”, “Egg in cranberry gelatine 
with meringue”, and “Pain perdu with cranberries vanilla and cinnamon”.  
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TRADE CONTACTS 

Several distributors and producers were in close contact with the CMC this month. 
A major importer of fresh cranberries was very interested in the CMC’s work. 
Meetings to discuss future cooperation took place in July.  
 
 

SUCCESS STORY 

On July 2nd, the US Ambassador invited to his residence to celebrate 
Independence day. Chef Philippe Escoffier, who had attended the HRI seminar in 
December, and his team created in cooperation with Marriott Catering the menu for 
this event. Theme of the “carte du jour“ was cranberries in several variations.   
The buffet offered:  
Dried cranberries 
Alaska King Crab, Guacamole with dried cranberries  
Muffins with dried cranberries, Alaska Black Cod  
Duck with baked potatoes and dried cranberries.    
 
  
 
 
 
 
 
 
 
 
 
Besides the buffet, a juice bar offered 
Ocean Spray Cranberry Classic juice, 
and as second highlight a cocktail bar 
with the new created cocktail “Maker’s 
Mark Blackberry & Cranberry” was 
prepared for the guests. The recipe for 
this cocktail will be in the next French 
Newsletter.  
 
Chef Philippe showed his recipes to the Chefs of the French President’s house and 
introduced them to cooking with cranberries. No doubt that more recipes with 
cranberries will be created and tested.  

 

 

UPCOMING PROMOTIONS & ACTIVITIES 

The timeline for promotions and activities scheduled for the rest of the season can 
be found in appendix A.    
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Performance Measures 

MEDIA REPORT SUMMARY THROUGH JULY 2009 

mk² upholds its commitment to meet goals set for publicity in the French press on 
behalf of the CMC both in terms of value of articles as well as the number of articles 
published. 

 

 

 

   

 

  

  

  
Total number of clippings from January - July 2009: 214 
Total advertising equivalent: € 1,261,807 
Total circulation: 35,661,600 
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PREFFERED ARTICLES THROUGH JULY 2009 
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Timeline 2009 
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Timeline 2009 
 France 
 

Month Activity 

August  
 Website update 

 
September  Newsletter 03/2009 

 Recipe contest commences 
 Media Emailing 
 Website update 

 
October  Media Emailing 

 Website update (New prize contest) 
 

November  Newsletter 04/2009 
 Recipe Contest Results 
 Consumer Evaluation 
 Media Emailing 
 Website update 

 
December  Final media and activity reports due 

 Media Emailing 
 Website update 
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Appendix B 
 

E-Mail Press Mailing Barbecue  
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Appendix C 
Newsletter 2/2009 
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