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The following report outlines the activities undertaken by Hill & Knowlton (H&K) Australia on behalf of the 
US Cranberry Marketing Committee during the month of August, 2009. 
 
Please see below a top line overview of activities undertaken: 
 
o Consumer media outreach using cranberry recipes specially developed for the Australian market to tap 

into key seasonal opportunities 
      This included: 

- Father’s Day BBQ (short-lead consumer, suburban and regional print media) 
- From the bog to kitchen factsheet on the cultivation of cranberries  
- Development of Superfoods media release  

o Continued liaison with Kidney Health Australia and Girls Night In (NSW Cancer Council) regarding 
health related sponsorships/partnerships for 2009  

o Continued liaison with Judy Davie, to develop three videos for new cranberry site  
o Continued liaison with web developer regarding creation of the new www.cranberries.com.au website  
o Monitored medical/health studies and announcements around cranberries coming out of the United 

States and the rest of the world to develop Australianised pitches to key health media 
o Continued to create and pitch story angles from the Cranberry Media Bureau, creating an easy source 

for media to contact us to find out anything and everything about cranberries with an easy email and 
phone number 

 
The details that follow outline activities undertaken including results to date.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Hill & Knowlton Australia Pty Limited 
International Public Affairs/Public Relations 

Level 12, 338 Pitt Street 
Sydney  NSW 2000 

Telephone: (02) 9268 0242 
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Consumer Media Bureau - Coverage 
 
Please Note:  
*All coverage in the following report has been generated/initiated by the Cranberry Media Bureau (CMB). 
General Cranberry Coverage without CMB involvement has not been included in this report. 
 
Category 1 Coverage  
 
Gold Coast Bulletin (circulation: 41,121) 05/08/2009 Regional daily newspaper covering local news, sport 
and entertainment  
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Mildura Midweek (circulation: 18,411) 25/08/09 Weekly regional newspaper 
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Category 2 Coverage  
 
Sunday Telegraph (circulation: 651,872) 09/08/09 Sydney metropolitan newspaper, published weekly 
featuring news, arts, entertainment, business, sport and weather. 
 
Sunday Mail Brisbane (circulation: 559,114) 09/08/2009 Brisbane weekly metropolitan newspaper which 
features the latest news, sport, fashion, lifestyle, music, entertainment and travel.  
 
Sunday Mail Adelaide (circulation: 307,376) 09/08/09 Metropolitan weekly newspaper covering areas of 
news, sport, lifestyle, current affairs, finance, food, entertainment and fashion. 
 
Sunday Times (circulation: 321,200) 09/08/09 Metropolitan weekly newspaper covering areas of news, 
sport, lifestyle, current affairs, finance, food, entertainment and fashion.  
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Daily Telegraph (circulation: 360,563) 17/08/09 Daily metropolitan newspaper covering news, weather, 
sports entertainment, travel, horoscopes, business and finance. 
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Cosmopolitan (circulation: 165,590) September 2009, monthly magazine for young women covering areas 
of fashion, lifestyle and beauty 
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Category 3 Coverage  
 
 
Woman’s Day (circulation: 406,005) 10/08/09 National weekly lifestyle magazine for women covering 
topical stories, personality stories, fiction, health, fashion, beauty, cooking, craft and astrology.   
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Take 5 (circulation: 255,261) 05/08/09 National weekly lifestyle magazine covering real life stories from 
readers, recipes, lifestyle and entertainment. 
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Life Weekly Gold Coast (circulation: 96, 170) 12/08/09 Twice-weekly lifestyle magazines covering local 
news, sport, fashion, beauty, events, profiles, features and products. 
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Australian Good Food (circulation: 71, 250) August 2009 National, monthly food, wine and lifestyle 
magazine.  
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Category 5 Coverage  
 
 
Weekend Australian (circulation: 316,194) 01/08/09 National weekly newspaper.  
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Good Taste (circulation: 154,185) August 2009 National monthly lifestyle magazine featuring recipe ideas  
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Good Health and Medicine (circulation: N/A) August 2009 National monthly lifestyle magazine.  
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Media Bureau – Consumer Activities  
 
Father’s Day BBQ – short-lead consumer media release  
 
H&K distributed the media release titled ‘Fire up the BBQ this Father’s Day and toss in some healthy 
cranberries!’ to consumer short-lead media and on the AAP newswire. The release can be viewed in the 
appendix. 
 
Feedback for the Father’s Day BBQ release can be viewed in the below chart: 
 

Publication Name Last Name Position Feedback 
Food-Recipe Contacts           
Consumer Media: Short-Lead 

Woman's Day    Jennene Plummer Food Editor 

Thanks for the recipes, we will 
be doing a Father’s Day 
special so will keep 
cranberries in mind 

New Idea Barbara Northwood Food Editor 
Great recipes, thanks for 
sending through 

That's Life Darlene Allston Food Editor 
Love the BBQ theme, we will 
see if we can fit it in anywhere 

Take 5 Jane  Ash Food Editor Received release, thanks 

Who Michelle Reedy Food Writer 

Probably not a feature our 
publication would run, but 
thanks anyway 

Mindfood Claire Sweeney Online Editor 

We develop our own recipes 
but will keep cranberries in 
mind!  

NSW Newspapers         

The Daily Telegraph - 
T.Food Cecily  Ryan Editor 

The steak recipe looks great, 
will see if we can use in any 
upcoming issues 

The Daily Telegraph 
monthly Simply Food 
liftout Jenni  Gilbert Editor 

Thanks, will discuss with the 
rest of the team 

Sun Herald - Sunday Life Georgina  Jordan 
Editorial 
Coordinator 

We will probably do a Father’s 
Day feature so will consider 
some of your recipes 

VIC Newspapers         

The Age Leanne Tolra Food Editor 
Inspiring recipes thanks – 
perfect for an Aussie BBQ 

The Herald Sun Susan Bugg Food Editor 
Have received and will keep 
the recipes on file thanks 

SA Newspapers         

Adelaide Advertiser Tony  Love Food Editor 
Will chat to the rest of the 
team about the release 

QLD Newspapers         
Courier Mail Fiona Donnelly Food Editor Thanks, it was received  
ACT Newspapers         

Canberra Times Krirsten  Lawson Food Editor 
Have filed the recipes for later 
use 

WA Newspapers         

West Australian Cy  Clayton Food Editor 
Yummy looking recipes as 
always, thanks 
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Sunday Times Gail Williams Food Editor Will keep for future use 
TAS Newspapers         
The Mercury Elaine  Reeves Food Writer Thanks, have filed 

The Examiner Jenny Woodward Food Editor 
Will see if the release is 
suitable closer to Father’s Day 

Online / Newsletters         
She said.com.au Anna  Warwick Editor Thanks 

Femail.com.au  Michelle  Warmusz Editor 

Thanks, this theme is not 
really in line with our audience 
though 

 
Superfoods long lead release 
 
H&K repackaged the survey results issued for the Wee Week launch to develop a media release for 
consumer lifestyle magazines, titled ‘Aussie women urged to put superfood knowledge into practice’. 
This release included statistics on Australian women’s superfood intake and eating habits. The release can 
be viewed in the appendix. 
 
Feedback for the Superfoods release can be viewed in the below chart: 
 
Publication Contact Title Feedback for Superfoods 

release 
Food & Health Media Contacts       
Consumer Media: Short-Lead       
9to5 Abi Weeks Editor Some great information will pass 

on to the rest of the team 
Alive Sydney (New version of 
Sydney Live) 

Paul Hayes Editor Some good thoughts, thanks for 
passing on 

Mindfood Nicola  Online editor Thanks for the release, may use 
in next online edition 

Consumer Media: Mid-Lead       
New Idea Erin Kisby Health Writer Some useful information. Will try 

to include in next issue 
New Idea  

Barbara 
Northwood 

Food Editor Thanks for the release, some 
good advice for our readers 

New Weekly & OK Sabrina 
Rogers 

Web Editor We appreciate the suggestions, 
thanks for sending through the 
release 

Who Weekly Michelle 
Reedy 

Food Writer Love the advice will keep 
cranberries in mind 

That's Life Darlene 
Allston 

Food Editor Some important messages, will 
keep in mind for future issues 

Take 5 Ruth McCarthy News Editor Will pass onto the rest of the team 

Woman's Day Jennene 
Plummer 

Food Editor We are hoping to cover in health 
pages in our next few issues, will 
keep on file 

Australian Women's Weekly Joanna Martin Features 
Editor 

Received release, thanks for 
sending through. 
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Consumer Media: Long-Lead       
Cosmopolitan Leigh 

Campbell 
Beauty & 
Lifestyle 

Thanks for the suggestions, we 
will see if we can fit cranberries 
and health next issue 

Madison Alexandra 
Carlton 

Snr Features 
Writer 

We have received the release and 
loved it.  

Notebook Kelly Baker Health Editor Can maybe cover in health pages 
in next issue 

Harper's Bazaar Janice Hogg Health writer  Health benefits very informative, 
will keep on file 

Cleo Jo Barry Lifestyle Editor Thanks for thinking of us, will 
keep in mind for next issue 

Marie Claire Anna 
Saunders 

Deputy 
Features 

Some good advice for our 
audience, hope to follow up in 
health issue over the next few 
months 

Fitness First Analee 
Matthews 

Editor Thanks for sending through this 
information, will discuss at next 
editorial meeting 

Health Smart (branch of 
Reader's Digest) 

 Sue Carney Editor Some useful messages. Will try to 
include in next few issue 

emPOWER Jo Hegarty Sub-editor Useful information. Will keep on 
file and take out when of use. 

Women's Health Tara Ali Features 
Editor 

We are planning to feature on 
health benefits of berries, will 
keep noted for this issue 

Women's Health & Fitness Leisha Barnett Editor Important information that may be 
of interest to our readers 

Good Medicine Kate Lovelace Health stories Some great material, will keep in 
mind  

Reader's Digest Sue Carney Editor Will pass throughout team for 
consideration 

Fit & Well Sandy 
McPhee 

Editor Thanks for the release 

Nature and Health Pamela 
Allardice 

Health Editor Thanks for the information, we will 
file cranberries health for future 
issues 

Out & About with Kids Tracey Spicer Editor This is something of interest for 
us online - if we publish will send 
through the link 

Healthy & Heartwise Michael Sant Editor Interesting to know, will file 
information 

Australian Senior Cheryl Field Editor We will consider it, appreciate the 
information 

ABC Wellbeing Magazine Rose Palimar 

Editor 

We are interested as we may be 
doing something on health and 
berries in the next couple of 
issues  

Real Living Magazine 
Bianca 
Tzatzagos Acting Editor 

Thanks for passing on this 
release  

Conscious Living Magazine 
Patricia 
Hamilton Editor 

Will keep cranberries in mind 

Slimming & Health 
Miranda 
Herron Food Editor 

Received the release, appreciate 
the information 

Delicious Valli Little Food Director Will pass onto the rest of the team 
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Newspaper Lift-outs       
Contributes to Essential Paula 

Goodyear 
Health & 
Wellbeing 
writer 

Will keep the information filed for 
future publications 

Sunday Telegraph: Body & Soul Cushla 
Chauhan 

Editor Great source of information will 
consider including in next issue 

The West Australian: Mind & 
Body 

Monica 
Videnieks 

Editor Thanks for the release, however it 
won't fit in our next publication 

 
 
Recipe Videos 
 
In August H&K liaised with the Food Coach – Judy Davie, a well known media dietitian, to film three ‘Make-
it-tonight’ videos. The videos show how to make three quick and easy cranberry recipes and are featured 
both on the new Australian cranberry website and on the food coach website www.foodcoach.com.au 
which receives1,000,000 visitors per month.  
 
H&K will continue to develop their relationship with Judy Davie and plan to utilise her to present the new 
recipes to food journalists in October. 
 
Media Bureau – Health Activities  
 
H&K received approval for the gastro benefits media release and this was issued to regional and suburban 
publications via AAP and issued to key health writers along with superfoods media release mentioned 
above.  
 
In August H&K also developed two advertorials highlighting the health benefits of cranberries. The first 
advertorial which focuses on the anti-adhesion benefits of cranberries was developed for Readers Digest. 
Readers Digest has Australia’s largest subscription base and a readership of over 950,000. The advertorial 
is currently being laid out and will appear in the November issue of Reader’s Digest. 
 
A second advertorial was also developed focusing on cranberry as “Nature’s hero” and was developed for 
the Dietitians Association of Australia newsletter. This publication is received by all registered dietitians in 
Australia.  
 
 
Publication Contact Title Feedback for Superfoods 

release 
Food & Health Media Contacts       
Consumer Media: Short-Lead       
9to5 Abi Weeks Editor Thanks for sending this through, 

will see if we can fit it in any 
health pages 

Consumer Media: Mid-Lead       
New Idea Barbara 

Northwood 
Food Editor Thanks for the release - the 

information will be passed on to 
either the health/food writer who 
will get in touch if required 

New Weekly & OK Sabrina 
Rogers 

Web Editor We appreciate the suggestions, 
thanks for sending through the 
release 

Who Weekly Michelle 
Reedy 

Food Writer Appreciate the information, will be 
in touch if further information is 
required 
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Take 5 Ruth McCarthy News Editor Will pass onto the rest of the team 

Woman's Day Jennene 
Plummer 

Food Editor Thanks for sending through the 
information – will keep on file for 
future reference 

 
 
 
Health Partnerships in 2009 
 
Kidney Health Australia (KHA) 
 
In August, H&K prepared an evaluation report for Wee Week 2009. Main activities included: 
 

• Monitoring for all coverage  
• Sourcing circulation and advertising value for coverage achieved 
• Provided recommendations on activity with Kidney Health Australia moving forward 
• Liaised with Kidney Health Australia to gain website figures and materials with cranberry 

mentions 
 

Girls Night In (NSW Cancer Council)  
 
H&K continued communication with Cancer Council in August to progress activity for the GNI sponsorship.  
 
Key activities for August included: 
 

• OK! magazine chef competition – H&K liaised with OK! magazine to develop the full page 
advertisement for the promotion, including copy and artwork  

• Liaised with client for sign off of advertisement 
• H&K also liaised with Ben O Donoghue to send him cranberries for recipe development 
• Sent cranberry samples to a VIP GNI host event in Central Coast 
• Brainstormed ideas around launch GNI event 
• Sourced quotes from suppliers to get initial costs for launch party 
• Developed GNI launch party proposal for review 

 
In September, H&K will continue to work on GNI activity and other campaign elements in the lead up to 
Girls Night In in October. 
 
 
 
Upcoming Activities – September 2009 
 
The following activities will be undertaken by Hill & Knowlton Australia during the month of September 
2009. 
 
 

Short-Lead Consumer Media Pitch: Spring time picnics with cranberries. This release will 
include a range of cranberry inspired recipes perfect for the picnic basket.  
*This release will be distributed on the AAP newswire 
Cranberry Media Bureau Health: H&K will finalise the advertorials for Reader’s Digest 
and the Dieticians Association Newsletter.  
Cranberry Media Bureau: H&K will work with Cancer Council to continue activity for Girl’s 
Night In. 
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Appendix A - Father’s Day BBQ 
 
 
 
 
 
 
 

Fire up the BBQ this Father’s Day and toss in some healthy 
cranberries! 

 
Everyone knows that dad loves a BBQ to celebrate Father’s Day! But rather than dish up the 
same old sausages and steak with tomato sauce, why not be a little more adventurous and try 
one of the following cranberry condiments. These BBQ salsas and sauces are sure to be a 
winner over lunch or dinner and are perfect to serve up with any barbecued meat, fish or chicken. 
You might even like to go one step further in spoiling dad and end the meal with some delicious 
Italian cranberry biscotti.  
Cranberries are not only known for benefits to urinary tract health, but studies have also shown 
the benefits of this tasty fruit for your heart. Cranberries contain compounds called flavanoids and 
these have been shown to function as potent antioxidants which may reduce the risk of 
developing heart disease.  
So this September, fire up the barbie and include some cranberry infused flavours - Dad will love 
you for it.  
Check out www.cranberries.com.au for more recipes and information on the amazing health 
benefits of cranberries. 
 
Cranberry Condiments 
 
Cranberry Pesto 
 
1 clove  Garlic  

1 cup  Dried Cranberries  

1 cup  Basil, fresh, firmly packed  

1/4 cup   Walnuts, toasted 

1/2 cup  Parmesan cheese, grated 

1/4 cup   Parsley, minced 

1/4 cup  Olive oil 

 
Preparation: 

1. Pulse garlic in food processor until finely diced.   

2. Add cranberries, basil and walnuts and pulse until blended but still coarse.   

3. Place mixture in medium bowl.   

4. Add parmesan, parsley and oil; stir well.   

 

Cranberry Honey Mustard 
 

1/2 cup   Mustard (Australian or mild English) 

1/4 cup   Dried cranberries, chopped 
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2 tablespoons  Cranberry sauce 

1 1/2 tablespoons Honey  

 

Preparation: Place all ingredients in small bowl and stir vigorously until blended. 

 
 
Hot & Spicy Cranberry Chutney 
 
1 cup Orange juice 

1 cup Sugar 

1 bag (12 oz) Cranberries, fresh or frozen 

1/2 cup Currants 

1/2 cup Onion, diced 

1/4 cup Red wine vinegar 

1 tablespoon (1/2) Chilli, seeded and diced 

1 teaspoon (1 clove) Garlic, fresh, minced 

3/4 teaspoon Cumin, ground 

1/2 teaspoon Cinnamon, ground 

1 teaspoon Orange peel, grated, if desired 

 
Preparation: 
1. Place all ingredients except orange peel in medium saucepan; stir until blended.   

2. Cover and bring to boil.   

3. Decrease heat, cover and simmer for 15 minutes, stirring occasionally, until thickened.  Remove from 
heat and stir in orange peel, if desired; refrigerate. (For better blending of flavours, refrigerate chutney 
overnight.)   

4. Serve at room temperature. Makes 5 cups. 

 
Tip: If using dried cranberries, soak cranberries, currants, and orange juice in small bowl at least 8 hours. 
 
 
 
 
Marinated Steak with Hot Cranberry and Onion Salsa 
 

For the steaks: 

4    Sprigs of rosemary 

1    Bunch of thyme 

2 teaspoons   Coarsely crushed pepper corns 

2 tablespoon   Olive oil 

4    Beef steaks (200g each) 

Salt to taste  
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For the salsa: 

One small  Onion 

1 tablespoon   Oil 

1    Small green chilli pepper 

30 ml    Vodka 

75 g    Dried cranberries 

Salt, pepper to taste  

 

Preparation: 

1. Wash the herbs and chop coarsely. Mix with pepper and olive oil in a flat dish. Rub the marinade into 
both sides of the meat. Cover and leave to marinate in the fridge overnight. 

2. To make the dip, peel the onions and chop coarsely. Heat the oil and sauté the onions until brown. 
Prepare the chilli pepper, rinse and cut it into small pieces. Add to the onions and briefly sauté 
together. Add shot of vodka. Dice the cranberries and add to salsa. Season with a little salt and 
pepper. 

3. Remove the steaks from the marinade and pat dry. Char-grill on both sides for around 5 minutes. 
Season the steaks with salt and serve with the cranberry and onion dip. 

 
Cranberry and Pistachio Biscotti 
 

2 cups Plain flour  

1 teaspoon Baking powder 

3/4 cup Brown sugar  

1/4 cup Butter, softened 

2 Eggs 

1 teaspoon Lemon peel, grated 

1 cup Cranberries, dried 

1 cup Pistachios, shelled 

170g White chocolate chips 

 
Preparation: 
1. Preheat oven to 160°C. 

2. Mix flour and baking powder; set aside. 

3. Beat sugar and butter on high in medium bowl until light and fluffy.  Add eggs and lemon peel and beat 
until blended.  Stir in flour mixture until blended.  Stir in cranberries and pistachios until blended. 

4. Shape, with floured hands, into 12x2-inch log, rounding the top.  Place on greased baking paper. 

5. Bake at 160°C for 40 to 45 minutes until golden and slightly cracked on top. Cool 10 minutes. Slice 
widthwise into 1/2-inch slices using serrated bread knife. Place cut side down on baking sheet.  Bake 
10 minutes.  Cool on wire rack. 

6. Microwave chocolate on high in small microwave safe bowl for 2 minutes, stirring every 30 seconds, 
until just melted. Dip biscotti base in chocolate and place on baking paper to set.  Makes 15 biscotti. 

 
*Note to the editors: All cranberry products listed above can be found in major supermarkets around 
Australia.  
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For further information, images or requests please contact: 
Michelle Kwan 

Cranberry Media Bureau 

02 9286 1239 

mkwan@hillandknowlton.com.au  

 
Health Benefits of Cranberries  
Cranberries contain bacteria-blocking compounds that are believed to be helpful in preventing urinary tract infections, 
and recent research suggests this same function may be useful in blocking the bacteria responsible for stomach ulcers 
and certain oral bacteria that can lead to gum disease. 
*The Australia Cranberry Media Bureau is sponsored by the U.S. Cranberry Industry – growers of 80% of the world’s 
best loved fruit. 
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Appendix B – Superfoods long lead release 
 
 

For immediate release 

Aussie women urged to put superfood knowledge into practice 
 

When it comes to superfood intake, it seems Australian women don’t necessarily practise what they 
preach. Despite 2 in 3 women saying they know what superfoods are, only 1 in 3 eat superfoods 
regularly, according to new research commissioned by the Cranberry Institute1.  
 
The survey found that 1 in 3 Australian women only eat superfoods on a weekly basis. 
 
According to Kate Di Prima, an Accredited Practising Dietitan, “It’s time Australian women start putting 
their knowledge of superfoods into practice so they can reap the health benefits.”  
 
For certain superfoods, the gap between knowledge and practice was clear. Out of the 58% of women 
who identified cranberries as a superfood, just 18% said they eat cranberries regularly.   
 
Cranberries are considered a superfood because they are high in antioxidants and contain 
phytochemicals called proanthocyanidins (PACs), which prevent bacteria from adhering to cell walls. It is 
this unique anti-adhesion effect that can help prevent recurring urinary tract infections and stomach 
ulcers.  
 
Other findings of the survey include the fact that only 20% of women eat soy beans, despite 53% 
knowing they too are a superfood. 
 
Women were also surveyed on what factors prevent them from eating superfoods more often. 44% of 
Australian women cited cost as the biggest barrier to buying and eating superfoods because they’re 
perceived to be too expensive. 
 
Other major factors that affect superfood intake for women was not having time to cook and prepare healthy 
foods (29%), and not knowing what superfoods are (26%). 
 
Despite this, Di Prima is adamant that women can and need to overcome these factors in order to lead a 
healthier lifestyle.  
 
“This research shows that Australian women can reduce their risk of potential illnesses by eating a 
healthy/ balanced diet that includes superfoods regularly,” Di Prima adds. 
 

-Ends- 

For further information, fact sheets or to arrange an interview please contact: 
Sophie Coleman, Hill & Knowlton on 02 9286 1206 or scoleman@hillandknowlton.com.au 
 
Issued on behalf of the Cranberry Institute by Hill & Knowlton.  
 
About The Cranberry Institute: The Cranberry Institute is dedicated to supporting research and 
increasing awareness about the health benefits of cranberries.  
Visit www.cranberries.com.au. 
 

                                                 
1 About the Research: This research was conducted online by Pure Profile on behalf of The Cranberry Institute in June, 2009 on a 
representative sample of 1,006 Australians from across Australia.  Australian women were surveyed in relation to their knowledge and 
inclusion of superfoods in their diet, including salmon/oily fish, nuts, spinach, cranberries, oats, tomatoes and soy beans. 


