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Activity Report 
Media and Trade Relations in October 2008  

Media Activities 

ARTICLES FEATURING CRANBERRIES 
 

This month we monitored 43 press clippings reaching 11.7 million persons and 
achieving a total advertising equivalence of EUR 211,000 (approximately 
USD 290,000). 
 

A first highlight could be found in Prima Cuisine 
Gourmande (circulation: 67.700), a monthly magazine 
that shares recipes and information for gastronomy and 
tourism. 

 
The title introduced the reader already to the topic 
“cooking with cranberries”. Four pages with a total value 
of 30,000 EUR (approx. USD 41,200) in the category 
“Cuisine du monde” (Recipes from around the world) are 
dedicated to “La cranberry – made in America”. Coming 
from North America, the berries are available as fresh and 
dried fruit and juice in France and can be found in several 
new recipes, as the article stated.  

The reader learns how cranberries 
taste, for what they are used 
traditionally in the USA, when fresh 
cranberries are available, what 
health benefits they have and how 
they can be used for cooking.  
 
Following the one-page 
introduction, three cranberry 
recipes are presented. Each recipe 
used a different form of cranberries 
(fresh, dried and juice):  

French Toast with fresh cranberries, cabbage 
salad with dried cranberries and Granité of 
cranberry juice and strawberries. Besides the 
recipes, tips on availability, usage and taste are 
shared. The article finally showed various 
cranberry products from dried and fresh berries, 
to jam and juice.  
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A second highlight was published in the 
supplement of the magazine Le 
Géneraliste (circulation: 50.000). The 
Géneraliste is a weekly magazines for 
doctors and medical professionals 
focusing on various health topics. Its 
supplement is added once a month. 
 
“A small berry that is growing and growing” 
already describes the focus of the article: 
Cranberries (Vaccinium macrocarpon), are 
becoming more and more popular also 
among medical experts in France. The 
article informed the readers that a daily 
portion of cranberries can help prevent 
urinary tract infections. To underline this 
statement, several studies of the past 
years are mentioned as well as the 
recommendation and the health claim of 
the AFSSA.  
 

 
 

 CHEF’S MAILING  
 

In October, a specialized chef’s mailing was organized by the Cranberry Marketing 
Committee in France and was sent to 30 celebrity chefs to get them to “experiment” 

with the power berry. A test kit with twelve test tubes was 
filled with diced dried cranberries, soft and moist dried 
cranberries, cranberries with blueberry flavor, cranberry 
powder, cranberry mother juice with 100 percent and 
cranberry juice with 25 percent fruit content. “Experiment with 
cranberries!”, was the message of this mailing. The 
accompanying folder appealed to the chefs to be creative 
with cranberries from the USA:  

 
Bright red and fruity tart flavor – that describes cranberries 
from the USA. Cranberries lend numerous recipes a special 

flavor and bring more color to your plate. Cranberries refine sauces and salads, 
meat and vegetables as well as desserts. The versatility of cranberries is endless – 
just try them out! 
 
To each menu they add a healthy plus: the berries contain no cholesterol, no fat 
and have low amount of natrium. They are full of fibers and antioxidants and  
contain secondary plant substances that prevent 
disease-causing bacteria to adhere to body tissues.  
 
The berries are available all year round. When fresh 
berries are not in season, just use the other various 
cranberry products: whether whole or diced dried 
cranberries (also with blueberry flavor), cranberry 
powder, cranberry nectar or cranberry juice with 100 % 
fruit content – it is your choice! 

 
Among the personalized letter, the folder included the 
CMC cranberry brochure and the CMC cranberry info sheets with facts on dried 
cranberries, cranberry juice and the three berries differences.  
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Performance Measures 

MEDIA REPORT SUMMARY THROUGH OCTOBER 2008 

mk² upholds its commitment to meet goals set for the publicity in the French press 
on behalf of the CMC both in terms of value of articles as well as the number of 
articles published. 

 

  

 

    

 

  

   

 
Total number of clippings from January - October 2008: 321 
Total advertising equivalent: € 1,136,767 
Total circulation: 47,627,800 

  
 












