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Activity Report 
Media and Trade Relations through July 2009 

Media Activities 

MEDIA EXPOSURE 

In July we recorded a total of 18 press clippings reaching more than 1.8 million 
consumers with an advertising value of nearly EUR 54,500 (approximately 
USD $78,000).  

 
Austria monitored eight press clippings in July reaching nearly one million 
consumers with an advertising equivalence of EUR 29,000 (approximately USD 
$41,500).  
 
A press highlight in Austria 
included an article in the health 
magazine Der Mediziner 
(circulation: 8,000). Titled “Red 
Berries help prevent Urinary Tract 
Infections,” the article tells its 
readers about the berry’s health 
benefits, in particular in regards to 
urinary tract infections.  A treatment 
and/or prophylaxis with cranberry 
juice is especially recommended 
for children.  

 
Switzerland monitored two press 
clippings reaching more 482,800 consumers with an advertising equivalence of 
87,330 CHF (approximately USD $80,000).   
 
A press highlight appeared in the magazine MediaPlanet (circulation: 219,700). 
Under the headline “Cranberry the Super Berry,” cranberries’ health benefits are 

portrayed, in particular the anti-
adherence effect. Cranberries 
are recommended to help 
prevent urinary tract infections 
as well as lower cholesterol 
levels.  

 
The Netherlands monitored 
eight press clippings (plus 
repetitive clippings that 
appeared in different editions of 
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the same regional newspaper) reaching more than 436,750 consumers in July. 
Total value in advertising equivalence reached EUR 16,900 (approximately USD 
$24,100). 
 
A great press highlight this month appeared in the new Dutch lifestyle 
magazine Expressions (circulation: 15,000). On three pages the article 
introduced the fruit as “the most interesting new fruit on the European market” 
and reported on the berry’s health benefits as well as it’s culinary versatility. As 
a direct result of our May press mailing three BBQ recipes were additionally 
published. All recipes and images were credited to the Cranberry Marketing 
Committee. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
PRESS MAILING 
 

One-hundred and fifty journalists in Austria received a Cranberry Marketing 
Committee press mailing this month.  

 
Since the last BBQ press mailing had such a good 
resonance we used a similar presentation format 
to send a selection of eight new cranberry recipes 
carrying the theme “Sunday Brunch” to journalists 
writing for consumer and trade publications in a 
nationwide press mailing. 
 
To get the media’s attention, we presented our 
recipes in an unusual square folder again. The title 
read “Enjoy Sunday with U.S. Cranberries”. The 
inside introduced the new eight recipes: “Cranberry 
Dumpling Casserole”, “French 
Toast with Cranberry Sauce”, 
“Cranberry Muesli”, “Cranberry 
Compote”, “Cranberry Shrimp 
Cocktail”, “Camembert with 
Cranberry Tartar”, “Yogurt 
Cranberry Soup” and 
“Cranberry Cream Cheese 
Muffins”.  
 
The recipe and photo material 
can be downloaded at a press 
portal that was set up for the CMC especially: www.cranberries-usa.at/aktuelles 
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EUROPEAN WEBSITES 
 

In July nearly 1,500 unique visitors 
visited the European CMC websites. 
Updates this month included adding a 
new online contest to the homepage.   
 
To win a cocktail mix set and 
cranberry cocktail guide, visitors have 
to compare two pictures and find five 
hidden mistakes in one of them.  

 
 

Upcoming Promotions & Activities 

UPCOMING PROMOTIONS & ACTIVITIES 

The timeline for promotions and activities scheduled for the rest of the season can 
be found in the appendix. 
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Performance Measures 

MEDIA REPORT SUMMARY THROUGH JULY 2009 

mk² upholds its commitment to meet goals set for publicity in the European 
press on behalf of the CMC both in terms of value of articles as well as the number 
of articles published (including press, radio and TV exposure).  
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Total number of clippings from January 1 – July 31, 2009: 206 
Total advertising equivalent: € 642,300 
Total circulation: 29,768,600 



 

5 

 
SUMMARY OF PREFERRED ARTICLES IN JULY 2009 
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Timeline 
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CRANBERRY MARKETING COMMITTEE 
EUROPEAN PROGRAM 

TIMELINE 2009 
 
 

Month Activity 
August  Press mailing # 3 (Netherlands/Yummy Food) 

Website update 
 

September  
 Press Mailing # 4 (Austria/Yummy Food)  
Website update 
 

October  Press Mailing # 4 (Netherlands) 
Website update 
 VIP Media Mailing (Austria) 
 

November  
 Program evaluation 
Website update 
 

December  
 Final media and activity reports due 
Website update 
 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 

 
 
 
 
 
 
 
 

 


