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Activity Report

Media and Trade Relations in June 2009

Media Activities

ARTICLES FEATURING CRANBERRIES

This month we monitored 36 press clippings reaching 3.5 million persons and
achieving a total advertising equivalence of EUR 141,000 (approximately

USD 201,000).

This month’s press highlight was featured in the bi monthly magazine Vie Pratique
Gourmand (circulation: 184,700) reporting on food news, health aspects and

sharing new recipes.
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The magazine presents menu
suggestions for two weeks. In
this month’s issue, the CMC
recipe “Faiselle cake aux

cranberries

cranberries) is
published as ‘
dessert for
Wednesday of the
first week, illustrated

-

by its photo.

Already the menu summary showed the
recipe photo. The publication is a result of
the CMC HRI seminar held in Paris in

December 2008.
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A second clipping highlight appeared in L’Alsace
(circulation: 97,300), a daily regional newspaper in

developments of the region as
well as new recipes and lifestyle.




PRESS EVENT

The recipe “Green Asparagus Salad with Cranberries and Ham”, which was
developed and produced by the CMC, was published three times by L'Alsace: in
the recipe section of the newspaper, in the newspaper’s printed supplement and on
the website www.lalsace.fr.

The CMC had sent out salad recipes in the media emailing of May, including also
the Green asparagus Salad.
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Within the trade press, a third highlight was published in Les troubles urinaires
the bi-monthly pharmacy magazine Impact Pharmacien o e
(circulation: 6,000). The one page article “Trouble
urinaire” (“Problems with the urinary tract”) reports on the
cranberry’s health benefits and the different research
studies that were conducted over the past years. Calling
cranberries “the American friend”, the article informs
readers on the growing amount of supplements
containing the American berries and the right usage.

On the 10" of June, the Cranberry Marketing Committee held a press event in the
Salon France Amériques in Paris. 22 journalists as well as eight guests from the
FAS office and trade members were attending the “Cranberry Red Day Brunch”.

To welcome attendees, the CMC offered the workshop
“Cranberry Art” at the beginning. All guests were invited to
personally decorate their own notebook with the colors
cranberry red and leaf green, with cranberry stickers and
further craft materials. Cranberry juice was served during the
workshop.

The event was officially opened
by a welcome speech by Toby
Stapleton, Director of Marketing
of the CMC. Mr Stapleton gave
a short overview of cranberries
of the USA mentioning the
berry’s health benefits. After

: 2 3 showing a cranberry information
movie produced by the CMC, Mr Stapleton and Mike Rucier,
International Marketing Manager, answered journalist
guestions who were interested mostly in the berry’s health
benefits. Guests received a newly produced brochure with all
information on cranberries that was also send out the next day
as press mailing.




To thank journalists for attending the event, various
snacks with cranberries were offered including the
CMC recipe “Risotto with Cranberries”.

During the event,
big boards on
easels showed

' how cranberries
are cultivated and harvested and in which forms
they are available. The USA flag was part of the
table decoration to highlight the cranberry’s
origin. According to the motto “Red Day”, the
whole decoration, flower arrangements and table
cloths were in a cranberry red.

PRESS MAILING

intarmation oranse 2000 _ .+, | Four-hundred and fifty journalists in France

: received the Cranberry Marketing
Committee’s press mailing this month. The
Press mailing included all basic information
on cranberries, from origin to cultivation,
from different forms to health benefits and
from nutritional content to versatility in
cooking.

A new fresh design was chosen: The eight
page brochure had a long landscape format
and imitated with a special graphic layout a ring binding inside. The cover was
designed like an envelope with the CMC logo as the stamp.

The piece is supposed to resemble an old-style travel log of a time when traveling
was something exotic. It looks like a diary where people would write down where
they were, draw pictures of plants, animals and buildings they saw and record their
impressions.
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WEBSITE

In June, more than 425 unique visitors visited the French CMC website. After a
very slow beginning of the keyword advertising system Google AdWords last
year, we could now increase our impressions and clicks per month. This month
we had over 4.730 impressions and 30 clicks. The increase of impressions and
clicks results in an increased number of unique visitors especially towards the
end of June.




PRODUCT PAGES

The big website update of this month was the revision of the online product
database. This new database allows the CMC team members directly to edit
products which ensures a faster and more cost-effective work. Further,
companies can enter their products more easily themselves on the CMC
website by using a product entry form. After entry, CMC must only approve the
text and make it go “live” online.

The first step was to integrate all products in this new database that were
already shown on the website. On this occasion, the CMC team reviewed all
existing product information, corrected and upgraded them. This involves over
150 product reviews.

Trade Activities

NEWSLETTER @ i
9 | Cranberry NEWS ® |

The first newsletter of the year was sent to over 700 e L cranberry a rendes
. .. vous du SIRHA
importers, distributors, food manufacturers and contacts g Y
from the neutraceutical and health food sector. Readers
learned about the CMC's trade show patrticipation at
SIRHA 2009, the cranberry cocktail trend new products
containing cranberries from the USA.
The full newsletter can be viewed in appendix B.

SUCCESS STORY ¥ i

Beside the clipping highlight that appeared in the magazine “Vie pratique
gourmand”, we can report a further success following the HRI seminar held in
December 2008 with Chef Martial. Philippe Escoffier, Master Chef of the
Ambassador’s residence, who attended the event, was so inspired by the seminar
that he served “Foie gras with cranberries” on an Embassy reception in June. He
prepared the foie gras following the recipe of Chef Martial.

Furthermore, the pastry and chocolate producing company Douceur d'Ange, which
attended also the HRI seminar, was very enthusiastic about the Cranberry Pie.
They will now include the product into their product range. The Cranberry Pie
developed by Chef Martial will be available for all clients and in Douceur d’Anges
own store in Paris, soon.

UPCOMING PROMOTIONS & ACTIVITIES

The timeline for promotions and activities scheduled for the rest of the season can
be found in appendix A.




Performance Measures

MEDIA REPORT SUMMARY THROUGH JUNE 2009

mk2 upholds its commitment to meet goals set for the publicity in the French press
on behalf of the CMC both in terms of value of articles as well as the number of
articles published.
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Total number of clippings from January - June 2009: 214
Total advertising equivalent: € 1,002,357
Total circulation: 32,000,700




PREFFERED ARTICLES THROUGH JUNE 2009
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Appendix A

Timeline 2009




Timeline 2009
France

Month Activity

July * Press mailing: BBQ Recipes
» Recipe Contest: Looking for a contest partner
» Food Stylist Special Delivery
* Newsletter 02/2009
= Media Emailing
»  Website update (New prize contest)
August * Media Emailing
=  Website update
September * Newsletter 03/2009
* Recipe contest commences
= Media Emailing
=  Website update
October * Media Emailing
» Website update (New prize contest)
November = Newsletter 04/2009
» Recipe Contest Results
= Consumer Evaluation
» Media Emailing
» Website update
December * Final media and activity reports due
» Media Emailing
» Website update




Appendix B

Newsletter 01/2009
















