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Activity Report 
Media and Trade Relations in September 2009 

Media Activities 

ARTICLES FEATURING CRANBERRIES 
 
In September 2009 we monitored 14 press clippings reaching nearly 6.5 million 
consumers and trade professionals with an advertising equivalence of 
EUR 191,320 (approximately USD 286,000).  
 
A spectacular six page feature appeared in the popular culinary magazine Meine 
Familie & ich (circulation: 343,100). The magazine is the only magazine sold at the 
check out counters in retail supermarkets. The title already announced the recipe 
feature inside.  
 

Titled  “Cranberries: New Refreshment for Hearty 
Delicacies” the article read: Now they can be 
found in stores again – the small red berries from 
North America. And because the cranberry goes 
well with hearty and sweet dishes, we offer a 
range of recipes for the whole family.  
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Six cranberry recipes ranging from “Cranberry Chicken Pizza” to “Apple Cranberry 
Crumble” are presented in the feature.  Tips and information are included as well, 
telling consumers how healthy the berries are, how to best store them and how to 
prepare the fresh berries.  
 
Total coverage for the month included the following clippings:  

 
 

In September we monitored 91 percent preferred clippings, compared to 67 percent in 
September 2008. The clippings were categorized according to the following weighted 
media value chart for the entire year to date:  

 
Category # of Articles Ad Value Weighted Value % of Prefered Articles
Category 1 53 1.111.240 € 1.111.240 €
Category 2 9 88.250 € 44.125 €
Category 3 22 398.380 € 132.793 €
Category 4 30 160.800 € 40.200 €
Category 5 21 51.130 € 10.226 €

Total: 135 1.809.800 € 1.338.584 € 74%

 
 

 
 

Publication Circulation Date Size Headline Category 
Value in 

€ 

Garten Zeitung 119.900 01.09.09 0,75 Cranberry Liqueur 4 7.650

Kochen & geniessen 239.900 01.09.09 0,2 New Powerberries 3 2.770

Rezepte pur 145.800 01.09.09 0,5 Citruscream with Berries 4 3.960

Super TV 203.600 03.09.09 0,7 
Picture on Cover + Recipe: Strudel 
with Cranberries + Lingonberries and 
Cranberries 

1 12.110

Frau von Heute 202.500 04.09.09 0,6 
Recipe: Duck with Pears and 
Pumpkin + American Cranberry 
Muffins 

1 8.700

Brigitte 725.800 09.09.09 0,1 Melon-Cranberry-lemonade 2 4.960

Weser Kurier 174.500 12.09.09 0,1 Colorful variety in 7 halls 5 90

Tv famila 70.000 12.09.09 0,7 Recipe: Cranberry-Apple-Strudel 1 2.800

Neue Woche 342.100 18.09.09 0,75 Recipe: Sweet Muffins 3 5.950

Vegetarisch fit! 70.000 22.09.09 2,7 
Recipe: lentil soup with Cranberries + 
Rubies of the bush 

1 7.830

Tv famila 70.000 26.09.09 0,5 
Recipe: chestnut cream soup with 
Cranberries 

1 2.000

Lisa 351.800 30.09.09 0,5 
Recipe: Cranberry compote with coco 
topping 

1 8.200

Meine Familie & ich 343.100 30.09.09 6,5 
Cover + Cranberries: new freshness 
for a hearty meal + Halloween: “Jack-
O”  backed apples 

1 120.300

Chefkoch.de 3.390.000 24.09.09 1 
Recipe: Crostini with Cranberry-cress-
salsa 

1 4.000
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GERMAN WEBSITE 

 
In September  2,585 unique visitors 
visited the German CMC website, 
compared to 2,440 visitors last month.  
 
The favorite pages on the website included 
the recipe and cocktail archives. The 
consumer brochure, which is available to 
download on the homepage is equally 
popular.  

 
 

Trade Activities 

TRADE NEWSLETTER 
 
The third trade newsletter of the year appeared this month and was distributed to 
nearly 350 importers, wholesalers, retail buyers, food manufacturers as well as 
trade press & FAS contacts in a nationwide mailing. The full newsletter can be 
viewed in the appendix. 
 

REP CONFERENCE 

In September the Cranberry Marketing Committee Rep Meeting took place in 
Chicago, IL. The three day conference gave mk² the chance to present the German 
marketing program, submit three-year marketing goals and share promotional, PR 
and marketing ideas with other CMC representatives from around the world. The 
conference was followed by a visit to the cranberry harvest area and participation in 
press interviews. 

 
THIRD PARTY PROMOTION 

 
LIDL, Germany's second largest discounter, 
launched an America promotion in September 
which included dried cranberries. 
The cranberry product was featured on the 
discounters website. Nationwide TV ads,  
showing the cranberry product, supported the 
marketing campaign. 
 
 
 
 
 
 
 
 
 

 
 
 
 
NEW PRODUCTS 
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Through September a total of 36 products were launched in the German market this year 
alone. In September we monitored the following new cranberry products:  

Product  Producer / Brand Product Description 
Zott Jogole Whey drink 
Strawberry Cranberry 

 

Zott 
http://www.zott.de 
 

 

Whey drink Strawberry Cranberry. With just 
0,1 % fat. 

Cranberry, pumpkin seed 
and blueberry – fruit & nut 
bar 

 

Starbucks 
www.starbucks.com 

 
 
 

Fruit & nut bar with 12 % dried Cranberries, 
Pumpkin Seed and Blueberries 
 
Available at Starbucks. 

Rhino’s – natural enery & 
fruit 

 

Rhino’s energy GmbH 
http://www.rhinos-energy.com 

Energy-drink with 27% cranberry and 
natural caffeine from green coffee beans, 
only natural ingredients. 

 
 
 

Upcoming Promotions & Activities 

UPCOMING PROMOTIONS & ACTIVITIES 

The timeline for promotions and activities scheduled for the rest of the season can 
be found in the appendix.    
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Performance Measures 

MEDIA REPORT SUMMARY THROUGH SEPTEMBER 2009 

mk² upholds its commitment to meet goals set for the publicity in the German 
media on behalf of the CMC both in terms of value of publications as well as the 
number of articles and broadcasts published. 
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Total number of clippings from January 1 –September 30, 2009: 135 
Total advertising equivalent:  € 1,809,800 
Total circulation: 46,904,000 
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Timeline 
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CRANBERRY MARKETING COMMITTEE 
TIMELINE 2009 

 
 

Month Activity 
September Newsletter 03/2009 

Website update 
 

October  Participation in bakery trade show IBA 
Cafeteria promotion 
 VIP press mailing 
Website update 
 

November Newsletter 04/2009 
Website update 
 

December  Final media and activity report due 
Website update 
Cranberry Activity Week 
 

 








