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TRADE RELATIONS

Technical Visits
During the month of May, CMC's technical engineer visited various companies to promote
consumption of US cranberries for different food applications, including bakery, foodservice

and food processing.

New Contacts

% Mark Al Chemical de Mexico: This company handles a wide variety of dehydrated fruits,
except for cranberries. Therefore CMC's technical engineer has been in contact with them to

schedule a meeting to talk about cranberries, as well as CMC activities and support.

« McCormick Pesa: This company sells dehydrated fruits and industrial antioxidants. It's new
product development department received technical information and printed materials as part
of an initial approach. We will keep in contact with them and will give them cranberry samples

for new product tests.

« Delifruit: This new contact handles dehydrated fruits. We gave them cranberry informative
materials for them to analyze, so they get to know more about this fruit. We will contact them

eventually to give them cranberry samples.

+ Distribuidora e Industrializadora de Alimentos: Initial contact was established with this
company this month, receiving US cranberry informative materials. The company currently

sells dehydrated fruits.
« Exkal: This is a distributor of dehydrated fruits, nuts and seeds. The technical engineer visited

them for the first time and gave them cranberry technical manuals and informative materials.

During the next visit they will receive cranberry samples.

Follow-up

« Toks: We have been in contact with this important restaurant chain to set a date for a

cranberry seminar for their chefs.

% Belem: As this company previously received cranberry samples for their bakery tests, we

have been in contact with them to discuss the test results and find out if they need any



additional technical assistance. The new product testing department commented to us that
they have already finished the tests, but so far have not received proper feedback or

production approval. We will keep in contact with them.

+ El Globo: CMC's technical engineer has repeatedly contacted this bakery company due to its
huge relevance in the bakery industry in Mexico. We previously sent them cranberry samples
and informative materials, which they have commented they have used, but they don’t have a
final answer yet related to production of a cranberry bread or product. We will keep in contact

with them.

PUBLIC RELATIONS

In May 2009, we registered two pick-ups from the Mexican printed and electronic media. So
far, CMC’s PR results have been very positive, with an accumulated Equivalent Space Value
for 2009 of $ 79,331.47 and a Media Cost Equivalent of $ 277,660.15. Detailed information

about the publications for May is as follows:

e Irresistibles Jugos Magazine (Circulation: 45,000): This magazine, specializing in healthy
juice recipes, included in the May issue a recipe specially developed by a renowned chef,

using cranberries as one of the main ingredients. The recipe included was “Red Fruits”.

e Comida Vegetariana Magazine —Salads Special Issue- (Circulation: 35,000): In May, the
Magazine Comida Vegetariana, specializing in vegetarian healthy recipes, published a special
Salads issue, where the recipe “Fresh Salad with Cranberry Vinaigrette and Mango” was

included along with the CMC logo.
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MEDIA EXPOSURE

MEXICO 2008
MEDIA COST
TOTAL READERS PER EQUIVALENT
COUNTRY | PLACEMENTS CIRCULATION COPY SPACE VALUE EQU(IL\J/SA$L)ENT
México 29 1,596,215 3,511,673 $79,331.47 $ 277,660.15
PR PUBLICATIONS
Advertising Cost
No Publication Media Type Issue/ Date Distribution Circulation/ (US$)
Monthly Hits
1. Menu Diario Magazine Jaérg)%%ry Nationwide 75,000 $2,997.90
Cocina Mariposa . January -
2. “Postre + Café” Magazine 2009 Nationwide 70,000 $ 5,368.00
Diario de Morelos January 2™ Cuernavaca and
3. Seccién Magazine Newspaper 200{) M i 30,487 $ 744.00
“Salud” etropolitan Area
Life & Style January 2™ .
4| shockvisual Web Page 2009 Nationwide 12,500 $360.00
Life & Style January 16" .
S | Shockvisual Web Page 2009 Nationwide 12,500 $360.00
Life & Style January 23" o
6 | Shockvisual Web Page 2009 Nationwide 12,500 $360.00
Life & Style January 30" .
- | Shockvisual Web Page 2009 Nationwide 12,500 $360.00
Irresistibles . January S
8. Gelatinas Magazine 2009 Nationwide 50,000 $1,728.00
Life & Style February 3™ .
9 | Shockvisual Web Page 2009 Nationwide 12,500 $360.00
Life & Style February 6" .
10- | shockvisual Web Page 2009 Nationwide 12,500 $360.00
Life & Style February 13" .
11 | Shockvisual Web Page 2009 Nationwide 12,500 $360.00
12. | Cocina Estrella Magazine Fezborggry Nationwide 75,000 $6,048.00
Revista del . February S
13- | consumidor Magazine 2009 Nationwide 70,000 $342.85
14 | Jugos Curativos Magazine Fezborggry Nationwide 35,000 $ 2,000.00
Kena Especial . February S
15. Guia de la Salud Magazine 2009 Nationwide 70,000 $2,944.00
16. | Alkimia Magazine Fezborggry Nationwide 10,000 $ 4,320.00
17. | Club Spira Magazine Fezborggry Nationwide 150,000 $11,068.80
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Advertising Cost
No Publication Media Type Issue/ Date Distribution Circulation/ (US$)
Monthly Hits
th
18. seéitiigrames de Web Page Febrzug‘(% 26 Nationwide 25,000 $720.00
Jugos
19. Erslgifdpf A e | Magazine '\gggcgh Nationwide 35,000 $3,200.00
jugos
. . . March . .
20. |Cocina Vital Magazine 2009 Nationwide 115,128 $9,296.00
. nd
21. ;‘:}if‘katsydzl Web Page Ma;%r:)gz Nationwide 12,500 $360.00
22. | Platillos Dietéticas Magazine '\gggcgh Nationwide 30,000 $2,776.00
23. | Siempre en Familia Magazine I\gg(r)cgh Nationwide 100,000 $4,872.00
24. | Siempre en Familia Magazine I\gg(r)cgh Nationwide 100,000 $4,872.00
El Informador th ;
e March 27 Guadalajara and
25. atg(;(;:)n Calor de Newspaper 2009 Metropolitan Area 45,600 $1,280.00
26. |Cocina Estrella Magazine Qg’ég Nationwide 75,000 $ 6,048.00
27. | Cocina Facil Magazine ';gorg Nationwide 300,000 $4,761.92
28. |lrresistibles Jugos Magazine 2'\?)";% Nationwide 45,000 $ 1,280.00
29. \C/:ggr;el'?a?riana Magazine %?))é Nationwide 35,000 $2,776.00

Press Release

During the month of May, an article written by our nutritionist was sent to media contacts as a press

release. The article was titled “Cranberry, a Fruit with Plenty of Health Benefits” The article briefly

the press release are included next:

explains all of the cranberry’s health benefits, and included the recipe “Cran-Pifia Colada”. Images of




Arandano, Fruta con Muchos
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PR MASSIVE MEDIA AIRINGS

In March, the Cranberry Marketing Committee started appearing in massive media shows, where interviewees talk about cranberries’

health benefits and versatility, and/or cook a special recipe for all the audience. This month we were not able to arrange more massive

media airings, but we expect to increase them in the upcoming months. The next chart shows detailed information regarding massive

media airings.

COUNTRY | AIRINGS | EQUIVALENT SPACE VALUE | TOTAL AUDIENCE
Mexico $ 2,559.86 450,000
. . . . Advertising
No.| Show | Media Type | Issue/Date | Time |Audience | Interviewee Coverage Theme Cost (US$)
136 de Sky Mexico City & “Re_(:lpe ele_lboratl_on"
(local Tue March Chef Metropolitan Rejuvenating Juice
1 |Bionatura | channel 34) 5°00" | 450,000 : b with cranberry juice | $2,559.86
3rd, 2009 Geraldine | Area, per Cable )
TV . : as one of the main
. Nationwide X .
Mexiguense ingredients.




OTHER ACTIVITIES

CMC WEBSITE

During the month of May 2009, CMC'’s Spanish website received 174 unique visitors, decreasing
23.5% in comparison to the previous month. We expect this to positively change in the upcoming
months.

ASPID-POWERADE SPORTS RACE

On May 17", CMC participated in the Aspid-Powerade Sports Race in Cuernavaca. We were able to
distribute cranberry juice samples as well as informative materials. This event included approximately
1000 runners.

UPCOMING EVENTS:

ExpHotel 2009: The 13" edition of this event will be carried out from June 17" to 19" in Cancun.
Mainly aimed at the hotel and restaurant industry, the tradeshow also targets bars, discotheques, and
industrial cafeterias, among others, this has proved to be a successful event over the years. CMC will
participate in this event at the US Pavilion in the US Gourmet Kitchen section, where a chef will cook

recipes using different ingredients from US cooperators, including cranberries. During this month, we
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started to get in touch with the ATO Office of the US embassy to arrange participation of CMC in. this

event.

Ex W' 2““9 i Open the door to your sucess
p be part of Exphotel 2009 !

Expo CDC (Hotel, Restaurants, Nightclub & Bar): On July 8" and 9", the second edition of this
trade show will take place in Mexico City. This is an important event for Mexico and Latino America in
everything related to innovation and tendencies in products and services for consumer centers. CMC
will be part of this event with a special booth, where we will be sampling cranberry cocktails, as well

as distributing foodservice and mixology recipe booklets.




