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Activity Report
Media and Trade Relations in September 2011

Media Activities

MEDIA EXPOSURE

In September, we monitored 36 clippings about US cranberries in Poland, including
13 print and 23 online media articles. The publicity reached a total of 2.3 million
persons with an advertising equivalence of zt 2,348,665
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As a result of the

last trade newsletter
in September, the
baking industry
magazine Bake &
Sweet (circulation:

fAMO 2DROWIE!

‘ The healthy image of American cranberries is successfully
being established in Poland’s press landscape. Evidence of
| ‘ 4 this can be seen in one of this month’s most significant print
=/ | clippings which appeared in the popular women’s lifestyle
magazine Uroda (circulation: 119,000). The magazine
published a three page feature, “Season for Cranberries”,
, showcasing CMC recipes; including information about the
| health benefits of cranberries, as well as the calorie counts for
4 each recipe. The article also described the flavor of the
iy . | cranberry and its versatility in the kitchen.
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ZPOMIDORAMI, ZURAWINA
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6,000) published an
article about the growing popularity of

American cranberries in Poland’s retail
stores. Bake and Sweet targets trade and

confectionary producers, providing

information about the latest trends and

industry figures.




SEPTEMBER ARTICLES

The following articles appeared in print publications in September:

Publication Circulation Date Size Headline Cat. VaIuF?Lllz
1. Kuchnia 36.500 01.08.11 2 Oh, my rosemary 1 22.107
CMC recipe: Chicken
2. Super Express 298.900 05.08.11 1/4 Ragout with Cranberry 1 9.934
e 49.000 130811 1/3  Sunday dinner 1 2.281
todzki
CMC recipe:
4. Super Express 208000 19.08.11 1/5  Chicken Shashliks and 1 13.547
Lime served with Rice
and Cranberry
5, Polska Dziennik 52600 20.08.11 1/4  Sunday dinner 1 2.286
Battycki
6. Uroda 119.000 01.09.11 3 Diet with CMC recipes 1 86.855
7. Olivia 325.000 01.09.11 1 Something delicious 1 76.188
8. Bake&Sweet 6.000 010011 12 Cranbemiesinagrowing 532
number of products
9. Nazywo 273.000 08.09.11 1/6 Fabulous dishes 4 47.793
10 Pani Domu 427000 190911 2  Appetitefordishes with 1 142.477
dried cranberries
11 Dziennik Lodzki 49.000 19.09.11 1/6 Greek style cranberry 1 2.715
muffins
12 Kurier Poranny 15.400 27.09.11 1 Food for health 1 829
13 Na zywo 273.000 30.09.11 2 Cranberry feast 1 47.189
The following online articles appeared in September:
. Visitors ) Value in
Website per Month Date Pages Headline Cat. PLN
14. dlalejdis,pl 1.144 01.08.11 11 Various CMC recipes 1 132
15, echodnia.pl 6.076 10.08.11 1 Seasonal cranberry, 1 1.175
variations
16. female.pl 1.448 10.08.11 2 Various CMC recipes 1 738
17.  menforum.pl 3.786 13.08.11 1 Turkey on a grill 1 1.012
Robert Sowa
18. se.pl 3.446 19.08.11 1 N 1 986



http://www.echodnia.pl/
http://www.female.pl/
http://www.menforum.pl/
http://www.se.pl/

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

female.pl

polki.pl

waszakuchnia.pl

female.pl

female.pl

waszakuchnia.pl

dziennikwschodni.
pl

kobieta.byc.pl

farmacjapraktyczn
a.pl

female.pl

gotujmy.pl

kobieta40.pl

echodnia.eu

doradcasmaku.pl

polki.pl

sowarobert.pl
guchnia.24polska.
pl

palcelizac.gazeta.
pl

1.448

14.261

185

1.448

1.448

185

4.309

406

1.115

1.448

49.836

256

6.076

356

14.537

66

725

28.636

22.08.11

22.08.11

22.08.11

23.08.11

24.08.11

24.08.11

01.09.11

08.09.11

14.09.11

14.09.11

14.09.11

14.09.11

15.09.11

21.09.11

22.09.11

22.09.11

22.09.11

28.09.11

38

Chicken Shashliks
and Lime served with
Rice and American
Cranberries

CMC recipe:
Greek Muffins

CMC recipe:
Cranberry-Champion

CMC recipe:

Beef Fillet in Batter
with Cabbage and
Pancetta with
Cranberry
Peperonate

CMC recipes:
Muffins with Sweet
Potatoes and
Cranberries

Various CMC recipes

CMC recipe:

Duck Breast with
Celery with Orange
and Cranberry
Chutney

Competition with
American cranberries
resolved

Various CMC recipes

UTI infections

CMC recipe:
Muffins with
Sauerkraut and
Cranberries

CMC recipe:

Chicken Shashliks
with Cranberry Sauce
CMC recipe:

Thyme Meatballs in
Tomato and
Cranberry Sauce

CMC Cranberry
recipes

Quintessence of taste
and a few words
about the mushroom
soup

CMC recipe:
Trout Baked in Salt

CMC recipes:
Muffins with
Cranberries and Nuts
Various CMC muffin
recipes

19 dishes with
cranberries
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This month 92% of the media exposure was preferred.

Category # of Articles Ad Value Weighted Value e Pr:rfﬁglzg
Category 1 34 438,245z| 438,245z|
Category 2 0 0zl 0zl
Category 3 0 ozl 0zl
Category 4 2 48,010z 12,010zl
Category 5 0 0zl ozl
Total: 36 486,255 zI 450,260zI 92%
NEWSLETTER 02/2011

The second edition of the CMC electronic newsletter
was sent to 300 Polish trade contacts. The
newsletter included information regarding CMC
market research; which indicated that Poland’s
consumers are highly aware of cranberries. The
newsletter also advised of the new products

newsletter 22011

Badania Rynkowe

Swiadomos¢ konsumentow
w Europie na temat zura-
winy amerykanskiej
przekracza 80%

available in the Polish market, as well as media
coverage related to American cranberries. The
section of the newsletter devoted to trade fairs and
events highlighted the successful exhibition of
American cranberries at the Prague Food Festival in

nkowyct

badar r ynika, Ze najwigkszg

May. The festival is rich in tradition and is organized
by Pavel Maurer, one of the leading food critics of
the Czech Republic.

American cuisine is not just cheeseburgers or hot dogs. This point was proven
to Food journalists in Poland when they received the e-mail “All American
Favorites”. Images of crab cakes, cranberry cheesecake, BBQ-ribs, and clam
chowder showed journalists that cranberries add a fresh twist to classic
recipes.

In September, 722 unique visitors visited the
CMC Polish language website compared to 805
visitors in June. Web users were primarily
interested in the archive of CMC recipes.

The CMC website was updated with the
information about the collaboration with the
pastry shop T.Deker. Users could find out more
about the promotion, as well as details about the
availability of cranberry muffins at the
participating pastry shops.




Trade Relation

FOODSERVIE PROMOTIONS

In September, CMC joined forces with T.
Deker Patissier & Chocolatier to promote point
of sale purchases and raise Poland’s interest
in cranberries. The pastry shops are owned by
founder Tomasz Deker, a highly respected
leader in Poland’s confectionary industry.

The three week promotion took place at 10 T. Deker pastry
shops, with each selling 4 different types of cranberry muffins.
Each muffin had CMC sticker that carried a different message.
POS flyers, containing details regarding the health benefits of
cranberries, were also produced and made available to the
consumers.

The promotion was further supported by Poland’s most popular
radio broadcast station, RMF MAXX, which advertised the
promotion throughout its 3-week run. T.Deker also promoted
American cranberries and provided details about their health
advantages on their website.

Overall, the promotion was very successful. The sale of T.Deker
muffins increased by 80% during the three week promotion.
There was also a positive customer response to the information
provided on the CMC flyers. Tomasz Deker decided to keep
cranberry muffins as a permanent product in his pastry

Cranberry - dlia zdro
Zurawina amerykaii




NEW PRODUCTS

This month, six new cranberry products were monitored in Poland, with five
products being high in cranberry content (10-100%).. Two product highlights are
the dried cranberries packaged by Atlanta Polska which were recently introduced

in Poland.
Producer Photo Description
/ Origin
Atlanta Polska S. A - 1509 plastic cup of dried
(Bakal) - cranberries.
Price: 5 PLN
Origin: U.S.

Cranberry content: 100 %

High Content Cranberry
Product

Atlanta Polska S. A
(Bakal)

1509 plastic cup of
cranberries in milk
chocolate.

Price: 5 PLN

Origin: U.S.

Cranberry content: 100 %

High Content Cranberry
Product

Atlanta Polska S. A
(Bakal)

Mix of cranberries,
pumpkin, raisins and
coconut chips, in 80g
package.

Price: 2,80 PLN
Origin: U.S.

Cranberry content: n/a

High Content Cranberry
Product

Atlanta Polska S. A
(Bakal)

Mix of cranberries,
almonds, raisins and
cashew nuts
Price:7,50 PLN

Origin: U.S

Cranberry content: n/a

High Content Cranberry
Product




Atlanta Polska S. A A Mix of cranberries,
(Bakal) ‘ almonds, raisins and
hazelnuts

Price: 7,50 PLN

Origin: U.S

Cranberry content: 100 %

High Content Cranberry
Product

Kampania Piwowarska Beer with cranberry flavor.
S.A
(Redd’s) Price: 3 PLN

Cranberry content: 100 %

TOTAL PRODUCTS
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Performance Measures

MEDIA REPORT SUMMARY THROUGH SEPTEMBER 2011

mk2 upholds its commitment to meet the CMC publicity goals in the Polish media; both in

terms of value of articles as well as the number of articles published (including press, radio
and TV exposure).

# of Clippings

Impressions (in
millions)

Value (in zI 10'000s)

0 50 100 150 200 250

OJan-Sep 2011 B Jan-Sep 2010
Total number of clippings from January — September 2011 135
Total advertising equivalent: zt 2,348,665
(US$ 752,350)
Total impressions: 20,245,590




Upcoming Promotions & Activities

Month Activity
October = E-Mailing “Chocolate”
* Newsletter 3/2011

= In-store tasting at REAL
= 100 % juice promotion

November = E-Mailing “All American”
= Newsletter 4/2011

December » E-Mailing “Chocolate” to weeklies, dailies and internet
portals

= Consumer evaluation takes place

= 100 juice promotion continues

=  Website update




Appendix A
Press Emailing “All American Favorites”
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