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Activity Report 
Media and Trade Relations in April 2010  

Media Activities 

MEDIA EXPOSURE 
 
In April, we monitored seven print publications and fifteen online media publications reporting on 
cranberries from the USA.  The publicity reached a total of 7 million people and 
had an advertising equivalence of 27,591 zł (US $8,080).   
 
This month, most clippings appearing in the media were a result of the Easter press 
mailing we conducted earlier this year.  The idea of taking traditional Easter recipes 
and making them more exciting with U.S. cranberries was well accepted by 
journalists, as is evident from the clipping appearing in Gazeta Lubska, a daily 
newspaper distributed in Eastern Poland.  They published several CMC recipes, 
including two with full color photos.   
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It is worth noting that the article also used the English word “cranberries” 
in the text to further avoid confusion between macrocarpon and other Vaccinium 
berries.   
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Articles carrying a similar topic appeared in the print publications Extra Kurier 
Podkarpacki and Polska Gazety, as well as several online portals. 
 

APRIL ARTICLES 
 
The following print articles were published in April: 
 

 
 
The following online articles appeared in April: 
 

 
 
This month 100% of the media exposure was preferred.  Year-to-date we have  
reached 96%. 
 

Category # of Articles Ad Value Weighted Value % Preferred Articles 

Category 1 22 27.591 27,591 zł  

Category 2 0 0 zł 0 zł  

Category 3 0 0 zł 0 zł  

Category 4 0 0 zł 0 zł  

Category 5 0 0 zł 0 zł  

Total: 22 27.591 zł 27.591 zł 100% 
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POLISH WEBSITE 

 
In April, 156 different visitors visited the CMC's 
Polish language website, compared to 24 a year 
ago in April 2009. The most popular pages 
were pages in the consumer recipe archive and  
pages about the health benefits of cranberries. 
 
This month, we updated the Polish pages with 
an article about CMC celebrity chef 
spokesperson Robert Sowa.  We also placed 
the Easter recipes with cranberries on the 
consumer recipe archive pages.   
 

Trade Work 

TRADE RELATIONS 

This month, we continued a dialogue with Poland’s largest importers of North 
American cranberries.  We also supported a major importer listing USA products by 
supplying them 500 copies of all our POS materials.  These will be sent in a direct 
mailing to purchase managers who buy from them.   
 
The American Consulate in Cracow is organizing a reception on May 26th titled 
“American Agriculture – Tradition and Innovation” for VIP guests from Poland’s 
food and beverage trade.  The CMC will be present with a promotional banner and 
promotional material for the guests.  Because the event is high-profile, the CMC 
arranged to have at least two importers of USA cranberries invited to the event, 
who both were pleased to attend. 
 
We maintained correspondence with the multiple REAL, belonging to the Metro 
Group, Europe’s largest retailer.  We are discussing possible promotional activities 
in their markets this fall or next year. 
 

NEW PRODUCTS 

This month, we discovered one new cranberry product being sold in Poland for a 
total of 86 in the market.  The new product is a “high-content” cranberry product. 
 

New Products 

Product  Producer/Brand 

 
Dried Cranberries  

 

 
Bakalland 
 
Dried cranberries in 100 g packaging. 
 
Price: 6.50 PLN 
 

 

seattleintern5
Note
"We maintained correspondence..." sentence is confusing and I am not sure what they mean, so I am not sure if the commas are in the correct places.
Also, under new products it says "sold in Poland for a total of 86 on the market." 86 euros?
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TOTAL PRODUCTS 
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The historical development in 2010 is as follows: 
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Performance Measures 

MEDIA REPORT SUMMARY THROUGH APRIL 2010 

mk² upholds its commitment to meet goals set for the publicity in the Polish media 
as well as on TV and radio on behalf of the CMC both in terms of value of clippings 
as well as the number of clippings published.   
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Total number of clippings from January – April 2010:  42 
Total advertising equivalent: zł 973,851 
 (US$ 285,126) 
Total impressions:  25,181,996 
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Upcoming Promotions & Activities 

Month Activity 

May  Press emailing 
 Joint HRI Cooperation 
 Direct mailing to health professionals 
 Restaurant Promotion 
 Press emailing 
 Website update  
 

June  Press mailing 
 Robert Sowa Event 
 TV Promotion 
 Website update  
 

July  Press emailing 
 Website update  
 

August  Press mailing 
 Website update  
 

September  Press emailing 
 TV Promotion 
 Website update  
 

October  Press mailing 
 Website update  
 

November  Press emailing 
 Trade Event 
 Website update  
 

December  Press mailing 
 Press emailing 
 Recipe development & photography 
 Website update  
 Final media and activity reports due 
 

 




