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Activity Report 
Media and Trade Relations in January 2010  

Media Activities 

ARTICLES FEATURING CRANBERRIES 
 
In January 2010, we monitored 28 press clippings reaching more than 4.2 million 
consumers and trade professionals with an advertising equivalence of 
EUR 102,000 (approximately USD $140,000). 

 
This month’s highlight appeared in the 
magazine Le Particulier Pratique, a consumer 
magazine with a circulation of 488,300.  The 
article explained that the little red fruit called 
cranberries come from America.  It then talked 
about how they can be purchased in different 
forms in France and noted some of their health 
benefits.  Finally, the author explained how the 
bouncing test is used to make sure that only the 
freshest berries are sold.   
 
This article was a direct result of CMC France’s 
last press mailing, “Bouncing Test”, which 
included fresh cranberries and a small hurdle so 
journalists could test for themselves how fit each 
cranberry is. 
 
The French media continued to print many CMC 
recipes, such as the culinary magazine, Vie Pratique Gourmand, with a circulation 
of 199,000.  They published the CMC recipe, Cranberry & Shrimp Stir Fry.  Later, 
they shared the recipe for Cranberry Taboulé.  Each recipe was in the form of a 

card which readers could cut 
out and add to their recipe file.  
Full color photos accompanied 
each recipe.   

 
Finally, more and more culinary 
magazines are developing their 
own creations with cranberries.  
Mes meilleures Recettes 
(circulation:  80,000) created 
the Méli-Méli Épicé, a trail mix 
with cranberries for eating as an 
Aperitif or snack.  
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JANUARY ARTICLES 

 
The following articles appeared in printed publications this month. 
 

 
 
The following articles appeared in online publications this month. 
 

 
 
This month, 75% of the media exposure was preferred.   
 

Category # of Articles Ad Value Weighted Value % Preferred Articles 

Category 1 7 69.888 € 69.888 €  

Category 2 0 0 € 0 €  

Category 3 0 0 € 0 €  

Category 4 3 5.545 € 1.386 €  
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Category 5 18 26.219 € 5.243 €  

Total: 28 101.652 € 76.518 € 75% 

 
FRANCE WEBSITE 

 
This month, 1,854 unique visitors visited the CMC France website compared to 
583 in January 2009 

 
 

Trade Program 

 
PRODUCT LIST 

 
In January 2010, the trade program was officially on hold.  New product launches 
will be included in next month’s report. 
 
 

Performance Measures 

MEDIA REPORT SUMMARY THROUGH JANUARY 2010 

mk² upholds its commitment to meet goals set for the publicity in the French media 
on behalf of the CMC both in terms of value of publications as well as the number 
of articles and broadcasts published. 
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Total number of clippings from January 1 – January 31, 2010: 28 
Total advertising equivalent:  € 98,000 
Total circulation: 4,200,000 

 
 
 


