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TRADE RELATIONS

Technical Visits
During October, CMC's technical engineer continued visiting different companies to promote

consumption of US cranberries for different food applications, such as:

o El Globo: The technical engineer visited this important bakery chain to give them cranberry
samples for new product development tests. As previously reported, El Globo has started
selling cranberry cookies, and they are interested in making more tests for a few new product
ideas. Our engineer also provided them with additional technical information, as well as
printed manuals for reference, offering them a seminar within their facilities for more in-depth

information.

e Panatta: We have been in contact with this company before, following up on their interest in
developing a cranberry product. For that reason, they have received cranberry samples so
they are able to keep making product tests. The technical engineer has been closely
monitoring their advances and requirements. Panatta also received the Mexican cranberry
distributors list. We are discussing the possibility of having our engineer involved in their new
product development tests, which should assist in assuring a more positive final result.
Additionally, we have offered to hold a cranberries seminar for them, so more staff within the

company will know about new cranberry product options and product development ideas.

o EIl Palacio de Hierro: As previously reported, we have provided this restaurant chain with
cranberry samples for product tests. We have contacted them again this month to find out
about the results. We were informed that there is a new person in charge of the new bakery
product tests. Therefore, we had to start the relationship once again, providing the new person
in charge with information on cranberry samples. This restaurant has always been interested
and willing to use cranberries and the idea of developing new baked goods with cranberries is
still present. The engineer has offered to give a technical seminar for this restaurant chain in
the hopes of advancing recipe development with cranberries.

e Delicias para Celiacos: This company currently sells cranberry cookies and sponge cake and
and they have been making new product tests, specifically with baked goods. They contacted
our engineer to try to find new applications or ideas to use cranberries. The engineer has
helped them to develop new recipes.
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e Exotimex: We have contacted this company before, providing them with all of our prihted
information and now they have asked for the Mexican distributors list. They have started to
analyze price and minimum purchasing amounts. They received this information, as well as
the offer to hold a technical seminar within their facilities. We will contact them periodically to

know if they require any additional information.

e Casa Larris: This seeds and grains handling company contacted us, as they are interested in
knowing the price and minimum purchase amounts for cranberries. We provided them with the

suppliers list, so they are able to contact the suppliers and perform a purchasing analysis.

o El Ruisefior de Mexico: Previously contacted, this distributor of nuts, seeds and dehydrated
fruits asked us for the distributors list, so they can get to know more about price and how they
can purchase cranberries. We sent them the list and the technical engineer explained to them
a little bit more about cranberries and how they could receive technical assistance regarding
product handling and/or product development applications for their clients. We also gave them

CMC'’s printed materials.

o Pastelerias La Esperanza: Previously contacted and visited by our engineer, this important
bakery chain located in Mexico City has asked us for cranberry samples and printed
information, as they are currently making new product tests with this fruit. Specifically, they are
testing a cranberry sponge cake recipe for the Christmas season. We also gave them the
distributors list. The engineer will closely follow up on their progress to know if they require

additional technical assistance.

PUBLIC RELATIONS

During October 2009, we registered 6 pick-ups from the Mexican printed and electronic media.
The accumulated Equivalent Space Value so far for 2009 is $ 225,183.84, with a Media Cost
Equivalent of $ 788,143.44. The detailed information about media publications during this

month is shown below:

e Fernanda Magazine (Circulation: 65,584): The October issue of this magazine included 4
cranberry cocktails recipes within the section “Beverages”, including “French Martini,” “Rude

Cranberry,” “Cranberry Shot,” and “Cranberry Anisette.”
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e El Norte Newspaper (Circulation: 154,081): This regional newspaper included the recipe

“Cranberry and Pecans Cinnamon Rolls” within the cuisine section.

e Siempre en Familia Magazine (Circulation: 100,000 ): The special section “Let’s Toast for

These 12 Months” included the recipe “Cosmopolitan”, using cranberry juice.

Actual pictures from the magazines are shown below:

FERNANDA MAGAZINE
OCTOBER 2009 FRONT COVER
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OCTOBER 2009 ARTICLE

el

EHANHEHRY




— e

LETID b AT, e b S e R e bV R

o

PR PUBLICATIONS

MEDIA EXPOSURE

MEXICO 2008
MEDIA COST
TOTAL READERS PER EQUIVALENT
COUNTRY PLACEMENTS CIRCULATION COPY SPACE VALUE EQU(Il\J/SA$L)ENT
México 49 2,895,815 6,370,793 $ 225,183.84 $ 788,143.44
PR PUBLICATIONS
Advertising Cost
No Publication Media Type Issue/ Date Distribution Circulation/ (US$)
Monthly Hits
1. Menu Diario Magazine Jz;%%aéry Nationwide 75,000 $2,997.90
Cocina Mariposa . January . .
2. “Postre + Café” Magazine 2009 Nationwide 70,000 $ 5,368.00
Diario de Morelos January 2" Cuernavaca and
3. Secmggal}ﬁzgazme Newspaper 2009 Metropolitan Area 30,487 $ 744.00
Life & Style January 2™ o
4 | shockvisual Web Page 2009 Nationwide 12,500 $360.00
Life & Style January 16" o
5 | Shockvisual Web Page 2009 Nationwide 12,500 $360.00
Life & Style January 23™ o
6. | Shockvisual Web Page 2009 Nationwide 12,500 $360.00
Life & Style January 30" .
7| Shockvisual Web Page 2009 Nationwide 12,500 $360.00
Irresistibles . January . .
8. Gelatinas Magazine 2009 Nationwide 50,000 $1,728.00
9. Life & Style Web Page February 3" Nationwide 12,500 $ 360.00
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Shockvisual 2009
- th
10. é'ﬁiif’.iﬂé Web Page Feb;‘égg’ 6 Nationwide 12,500 $360.00
- th
11. g';%fl‘(\igjzl Web Page Febrzu&;)é 13 Nationwide 12,500 $ 360.00
12. |Cocina Estrella Magazine Fezborggry Nationwide 75,000 $6,048.00
13, gﬁ\éfﬁﬁﬁ)r Magazine Fezbgggry Nationwide 70,000 $342.85
14 | Jugos Curativos Magazine Fezborggry Nationwide 35,000 $ 2,000.00
15, gi?:f;f’;gg:u g Magazine Fezbgggry Nationwide 70,000 $2,944.00
16. | Alkimia Magazine Fezb(;(‘)‘gry Nationwide 10,000 $ 4,320.00
Advertising Cost
No Publication Media Type Issue/ Date Distribution Circulation/ (US$)
Monthly Hits
17. | Club Spira Magazine Fezborggry Nationwide 150,000 $11,068.80
th
15, | Resaurantes de Web Page Febrzug(% 26 Nationwide 25,000 $720.00
Jugos
19. Er?gi?:(l:(;g_; d?;‘?e los Magazine I\gg(r)cgh Nationwide 35,000 $ 3,200.00
jugos
: : : March . :
20. |Cocina Vital Magazine 2009 Nationwide 115,128 $9,296.00
. nd
21, |gle&syle Web Page March o2 Nationwide 12,500 $360.00
22. | Platillos Dietéticas Magazine I\gg{)%h Nationwide 30,000 $2,776.00
23. | Siempre en Familia Magazine l\gggcgh Nationwide 100,000 $4,872.00
24. | Siempre en Familia Magazine l\gggcgh Nationwide 100,000 $4,872.00
El Informador th :
. March 27 Guadalajara and
25. a?)(;(;rgn Calor de Newspaper 2009 Metropolitan Area 45,600 $ 1,280.00
26. | Cocina Estrella Magazine 2A(§)(;g Nationwide 75,000 $6,048.00
27. | Cocina Facil Magazine 2A(§)(;|s|) Nationwide 300,000 $4,761.92
28. |lrresistibles Jugos Magazine %%)é Nationwide 45,000 $1,280.00
29. Sggg?a"’;iana Magazine %‘é’é Nationwide 35,000 $2,776.00
30. gﬁg‘jﬁgfs Magazine %‘é’é Nationwide 50,000 $1,728.00
31. | Siempre en Familia Magazine ‘;ggg Nationwide 100,000 $8,412.08
32. |Kena Cocina Magazine ‘21883 Nationwide 75,000 $61,824.00
- th
33, é'ﬁiif’.iﬂé Web Page Jupe 2 Nationwide 12,500 $360.00
34. |Clara Magazine ‘21888 Nationwide 100,435 $16,428.80
35. | El Universal Newspaper July 27" Nationwide 216,000 $1,185.60
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Cumminre

Seccion Estilos 2009
Irresistibles . July . .
36. Gelatinas Magazine 2009 Nationwide 50,000 $1,728.00
Runner’s . July . .
37. World Magazine 2009 Nationwide 20,000 $3,523.12
38. |Kena Cocina Magazine é]ggé Nationwide 75,000 $5,560.00
Runner’s , August . .
39. World Magazine 2009 Nationwide 65,000 $4,932.96
. August . .
40. | El Conocedor Magazine 2009 Nationwide 15,000 $840.00
Advertising Cost
No Publication Media Type Issue/ Date Distribution Circulation/ (US$)
Monthly Hits
Menu Diario
Recetario 2da. . August . .
41. Edicion “Las Magazine 2009 Nationwide 75,000 $3,082.00
Mejores Recetas”
. , : August . .
42. | Cocina Especial Magazine 2009 Nationwide 40,500 $4,770.00
43. | Cocina Especial Magazine Segtgg;ber Nationwide 40,500 $16,960.00
44. | Fernanda Magazine Og(t)%%er Nationwide 65,584 $6,131.04
45. | Fernanda Magazine Og(t)%%er Nationwide 65,584 $2,043.68
46. | Fernanda Magazine Og(t)%%er Nationwide 65,584 $2,043.68
47. | Fernanda Magazine O(zz(t)%%er Nationwide 65,584 $2,043.68
El Norte October 02™ o
48. Sec. “Buena Mesa’” Newspaper 2009 Nationwide 154,081 $1,287.73
49. | Siempre en Familia Magazine Ozc(t)c())t;er Nationwide 100,000 $968.00

Press Release

During this month, the article “Take Care of Your Stomach, Drink Cranberry Juice,” was sent to media

contacts. The article explains cranberries anti-adhesive properties. The recipe “Cranberry and Turkey

Salad” was included.
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PR MASSIVE MEDIA AIRINGS

During October, the Cranberry Marketing Committee appeared in 3 new issues of massive media shows. The next chart shows detailed

information about the accumulated media airings during 2009:

COUNTRY | AIRINGS | EQUIVALENT SPACE VALUE | TOTAL AUDIENCE
Mexico 13 $ 54,780.37 23,825,778
No. Show Media Type Issue/Date | Time |Audience | Interviewee Coverage Theme Advertising
Cost (US$)
136 de Sky (local Tue March Chef I\I/\l/lee)ftlr(i)o (C):I:g“f‘ Recipe elaboration “Rejuvenating
1 Bionatura channel 34) TV 500" 450,000 . P Juice” with cranberry juice as one of $ 2,559.86
: 3rd, 2009 Geraldine Area, per Cable - .
Mexiquense / X the main ingredients.
Nationwide
137 do Sy Gocal | T et | | e e e e
2 Bionatura channel 34) TV May1l4th. 859" 450,000 Geraldine P S " . $5,197.13
. Area, per Cable delicious and nutritive, helpful in
Mexiquense 2009 Romero . . . .
Nationwide diseases prevention.
. . . The cranberry plant and the importance
3 Imagen en 90.5 fm Sun May 432" 390,000 Alejandra Mexico C!ty & of cranberry consumption in any $5,143.89
la cocina 31th,2009 Alvarado Metropolitan . ,
different presentation.
. . Cranberry gelatin elaboration..
137 de Sky (local Tues June Chef Mariana I\I/\l/lee)ftlr%o (C):I:gr? Cranberries are healthy and have anti-
4 Bionatura channel 34) TV 852" 450,000 ; b adhesive properties, helping to prevent $5,187.50
. 02, 2009 Coria Area, per Cable : . .
Mexiguense h . diseases, also beneficial for the urinary
Nationwide tract
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No. Show Media Type Issue/Date | Time |Audience| Interviewee Coverage Theme Advertising
Cost (US$)
138 de Sky (local Tues June Chef Mariana I\I/\l/leextlr(i)o (C):I:g“f‘ Oat and cranberry snack bars
5 Bionatura | channel 34) TV 10°33" | 450,000 ; P elaboration. SDC’s used as an $6,103.99
. 09, 2009 Coria Area, per Cable . . .
Mexiquense : . ingredient for the recipe.
Nationwide
Mexico City & Cranberry and Chicken Salad
139 de Sky (local . . ; . "
6 Bionatura | channel 34) TV Tues June 10'25" | 450,000 Chef Manana Metropolitan eIaboratpn. C_ranbernes are nutritious, $ 6,026.95
. 23, 2009 Coria Area, per Cable | contain vitamins, are healthy and have
Mexiquense ; . . . .
Nationwide anti-adhesive properties.
Mexico City & Cranberry cookies elaboration.
140 de Sky (local Chef :
7 Bionatura | channel34)Tv | NUIUY 1 ope | 450000 | Geraldine Metropolitan | Suggested to eat cranberry products | ¢ 354 g
. 02nd, 2009 Area, per Cable on a daily basis to obtain health
Mexiquense Romero ; . .
Nationwide benefits.
Las “Cranberry Gelatin” recipe elaboration,
8 marianas | Canal 11 XCIPN Mon August 723" | 6,613,579 Chef Thelma Mexmq City & using pra’rlberrnglce and SDC's. $4,383.98
del 11 3rd,2009 Morgan Metropolitan Area | Cranberries ant|-o?<|dants content was
mentioned.
“Mashed Potatoes with Cranberries”
Las recipe elaboration. Cranberries benefits
9 mafanas | Canal 11 XCIPN Mon August 941" | 6,613,579 Chef Thelma Mexmq City & ment|o.ned: ant|_—OX|danf[s, which protect $5.705.85
3rd,2009 Morgan Metropolitan Area cells; and anti-adhesive properties,
del 11 ; . ! ;
helpful in protecting the digestive and
urinary tracts from bacteria.
Las . . “ - .
10 marianas | Canal 11 XCIPN Wed August 303" | 6,613,579 Chef Thelma Mexmq City & Cranberry Smoqthle recipe $1.837.27
del 11 12th,2009 Morgan Metropolitan Area elaboration.
. Mon October . Maritza de Guadalajara & “Cranberry and Nuts Bar” recipe
1 La Revista TV Azteca 19th, 2009 340 298,347 Camarena | Metropolitan Area elaboration $2,932.50
“Cranberry and Vanilla Coffee Cake”
12 La Revista TV Azteca Wed October 3 15" | 298,347 Maritza de Guadalgjara & recipe ela.borat|0n. Annox@ant content $2.716.88
21st, 2009 Camarena | Metropolitan Area mentioned, consumption was
recommended.
. Sat October s non Maritza de Guadalajara and | “Cranberry and Pear Meringue” recipe
13 La Revista TV Azteca 26th, 2009 308 298,347 Camarena | Metropolitan Area elaboration $2,656.50
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OTHER ACTIVITIES

CMC WEBSITE
During October 2009, CMC'’s Spanish website received 166 unique visitors, decreasing 6.62% in

comparison to September.

RETAIL COOPERATIVE PROMOTIONS

During this month, preparation for the second part of the retail cooperative promotions was started.

Plans are to start in seven cities during the second half of November.

ABASTUR

From September 30" to October 2™, the 2009 edition of the ABASTUR show was carried out in
Mexico City. This big event, which focuses mainly on supplies for hotels and restaurants has proved
to be successful during the last few years. As usual, CMC was invited to be part of the Cooking
Workshops within the US products pavilion, where a chef cooked a cranberry recipe while explaining
the fruit's health benefits and versatility. Guests received cranberry mixology guides and recipe

booklets.
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CARRERA TEC CUERNAVACA

On October 4™, CMC participated in the annual Tec de Monterrey Sports race in Cuernavaca, where
800 runners participated. Runners and general visitors were able to visit our booth, where we gave
them cranberry juice and printed informative materials. During this event, we contacted organizers
from other cities who invited us to participate in November in The Tec de Monterrey Sports race in

Santa Fe.
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