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CRANBERRIES TURN UP THE HEAT AT SNA ANC IN VEGAS
The CMC recently exhibited at the 2018 School Nutrition Association Annual National 

Conference in Las Vegas, Nevada July 9-12.  Each year this is a valuable opportunity to 
engage with school foodservice professionals from around the country. 

Throughout the conference, CMC received great feedback from attendees. Overall, 
most school districts indicated they were serving dried cranberries as part of their school 
menu for breakfast, lunch and/or a snack. Some mentioned using cranberries on salad bars, 
in individual-serving packets, or even with chicken nuggets. Beyond that, foodservice 
professionals were especially interested in hearing about new ideas for cranberry recipes. 
CMC learned that gluten-free cranberry creations and grab-and-go recipes are currently in 
demand at schools. Attendees were also excited to take CMC-branded magnets, measuring 
cups and educational posters. 

Highlights of CMC SNA outreach include:
• Engaged with 420 unique foodservice professionals with whom we will connect 

for future outreach
• Distributed 243 school foodservice toolkits, 400 magnets, 248 foodservice 

postcards
• Distributed 1,200 samples
• Distributed 100 educational posters
• Distributed 150 “Why We Choose These Foods” handout on behalf of the CI

July 2018

LATEST VOLUME REGULATION UPDATE
The final rule to establish handler diversion and reporting requirements was 

published in the Federal Register July 12, 2018.  This publication establishes the 
procedures handlers use to divert fruit through disposal or into noncompetitive 
outlets. The reporting requirements support the diversion procedures by 
providing the necessary documentation to help ensure compliance when a 
volume regulation is established.  

At this time the CMC does not have any updated information on when the 
final 2018 Producer Allotment rule will be published in the Federal Register, 
but we are expecting it any day now.  We will be sure to send a copy of the 
publication to industry members when it happens.

Doris Demers - winner of the  2016 
Cranberry Marketing Committee/
USA Pears Search for the Next Great 
Cranberry-Pear Recipe Contest - visits the 
CMC booth at SNA ANC 2018. 

CMC SUMMER MEETING
August 15 & 16, 2018

The Westin Mount Laurel 
Mt. Laurel, New Jersey

Agenda available at  
uscranberries.com/industry-news

Contact Judy (jmears@uscranberries.com)
for more information. 



CMC BOARD OF DIRECTORS 
Term of office: August 1, 2016 - July 31, 2018 

DISTRICT 1 (MA, RI, CT) 
Major Cooperative Members & Alternate
Adrienne Mollor (Member) 
Lawrence Harju (Member)
George Rogers (Alternate)

Other Than Major Cooperative Members & Alternate
Parker Mauck (Member) 
James Rezendes (Member)
Dawn Gates-Allen (Alternate)

DISTRICT 2 (NJ)
Major Cooperative Members & Alternate
Stephen Lee IV (Member)
Joseph Darlington (Alternate) 
Other Than Major Cooperative Members & Alternate
Tom Gerber (Member) 
William R. Poinsett (Alternate)

DISTRICT 3 (WI, MI, MN)
Major Cooperative Members & Alternate
Jill Amundson (Member) 
David Bartling (Member)
Martin Potter (Alternate)

Other Than Major Cooperative Members & Alternate
Jim Van Wychen (Member) 
Vicki Nemitz (Member)
Gary Jensen (Alternate)

DISTRICT 4 (OR, WA)
Major Cooperative Members & Alternate
Frank O. Glenn III (Member) 
Kevin Hatton (Alternate)

Other Than Major Cooperative Members & Alternate
George Bussmann (Member) 
Ron Puhl (Alternate)

AT-LARGE MEMBER & ALTERNATE
Alexander C. Ells (Member) 
Jessi Rezin (Alternate)

PUBLIC MEMBER & ALTERNATE
Thomas O’Guinn, Ph.D. (Member)
Steven White, Ph.D. (Alternate)

CMC ADMINISTRATIVE OFFICE
Michelle Hogan (Executive Director) 
Judy Mears (Executive & Financial Assistant) 
Karen Cahill (Communications & Marketing)
Dotty Pipher (Administrative Assistant)

LATEST INTERNATIONAL TRADE POLICY UPDATES
The CMC is prohibited against lobbying Congressional leadership on 

tariff issues.  However, we do work with Bryant Christie Inc., to monitor 
any and all trade issues that may negatively impact the cranberry industry’s 
ability to export to global markets.  A summary of retaliatory cranberry 
tariffs in export markets is below.  We ask that if anyone is contacted 
by members of the media on this matter, please refer them to Cranberry 
Institute Executive Director and industry spokesperson, Terry Humfeld, at 
thumfeld@cranberryinstitute.org. 

We support free and fair trade, and remain hopeful that all parties 
involved can reach solutions that allow us to remain competitive in 
providing cranberry products to millions of consumers worldwide.
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FIVE-YEAR COMPARISON REPORT: THIRD QUARTER NUMBERS INCLUDING CY2017

CY2017 third quarter summary reports, as well as several comparison reports, can be found by clicking “Data and Reports” under the 
“Industry” menu on www.uscranberries.com. The chart below represents data from September 1 to June 30 of each year.  A few general 
observations comparing the 2016 vs. 2017 Crop Years  are as follows:

• The increase in sales is not as it appears because it 
reflects a change in reporting by several handlers.

• Government purchases are -86%, but we are 
being considered for a fall/winter Bonus Buy.

• Foreign fruit acquired has decreased by 34%. 
• Shrinkage is + 637%, which reflects usual 

shrinkage plus volume regulation disposals.
• Carry-over inventory has decreased by 21%.
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At the invitation of the U.S. Agricultural Trade 
Office Shanghai, CMC hosted a booth inside the USA 
Pavilion at Bakery China 2018, Asia-Pacific’s leading 
bakery event, serving the entire value chain for the 
bakery and confectionery markets. 

Cranberry awareness has been on the rise among 
consumers and trade in China.  Dried cranberries are 
more frequently used as an ingredient in baking, and 
frozen cranberries attracted a lot of attention as well. 
CMC offered free samples of dried cranberries and 
cranberry juice, and gave away cranberry brochures. 
Visitors who scanned CMC’s QR code and became 
followers of CMC’s WeChat were presented with 
cranberry gift packs. Approximately 1,500 copies of 
various CMC brochures were distributed, 7 relevant 
trade leads were generated, and 173 business cards  
were collected at the show.

CONSUMER & TRADE CRANBERRY AWARENESS RISES IN CHINA

Follow US Cranberries

Q3 SUMMARY REPORT

CMC AT 2018 SNA ANC 

TRADE POLICY UPDATE

219A Main Street
Wareham, MA 02571

www.uscranberries.com
508.291.1510


